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Powerful Midlife Resumes:
Telling Your Gamechanger Story

New Year, New You:  Strategies for Job Seekers Over 40
Cuyahoga Valley Career Center - January 21, 2012

Presenter:
Kelly Blazek, Job Search House Mother and
Principal, Gemba Communications
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Agenda
1. Resume Basics

2. Layout Tricks

3. Sample Formats

4. Offering Statements 

5. Powerful Action Words and Metrics

6. Experience, Job Gaps and Education

7. Cover Letters

8. LinkedIn Profiles
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Your Resume Has a Job to Do:
Your resume needs to say the following:

• I am a gamechanger and move the needle

• I pay attention to detail

• I have great communications skills

• I can focus on the big picture

• I understand a business environment

A sharp resume packed with results sets you 
apart from the competition!
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Resume Basics
• Paper:  always white or cream 

• Bold, Italic and Underline help the reader

• Consistent tabs and spacing

• Absolutely NO spelling or grammar errors

• No complete sentences – write in bullets

• No need to use “I” in resume

• Good news – no page limit!  2-3 pages OK P
o

w
e

rf
u

l M
id

lif
e

 R
e

su
m

e
s

Ke
lly

 B
la

ze
k,

 J
o

b
 S

ea
rc

h
 H

o
u

se
 M

o
th

er



5

•Arial is a great Resume font, Sanjiv and Nedra.

•Century Gothic is a great font, Sanjiv and Nedra.

•Calibri is a great Resume font, Sanjiv and Nedra.

•Garamond is a great Resume font, Sanjiv and Nedra. 

•Georgia is a great Resume font, Sanjiv and Nedra. 

•New Baskerville is a great Resume font, Sanjiv and Nedra.

•Palatino is a great Resume font, Sanjiv and Nedra.

Font Suggestions
Serif Font Examples:

Sans Serif Font Examples:
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Resume Formats
Chronological Resumes Are:

- Preferred by HR and hiring managers

- Easier to follow work history, time in job

- OK for job gaps - your cover letter can explain 

But Functional / Skill-Based Resumes Are:
- Frequently used to hide spotty work history

- To be avoided! Tie your results to employers

- Use an Offering Statement instead, then 
chronological work history
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Layouts - Indents
Avoid indent overkill!

- Example here
- See how this candidate starts to waste space

- And then gives
- The reader a headache

- With even more indents and eye movement

- And then she returns to the left again
- With more visual hopping

- To even deeper tabs
- Couldn’t this applicant

- Have made this cleaner without so many indents?

Maximum 2 or 3 indents – keep it Flush Left!
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Layouts – Too Much Copy

Talk about a headache . . .
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Layouts – Use Buckets

Instead, topic 
“Buckets” focus the 
reader and tell your 
story more clearly
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Sample Format
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Sample Format
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Sample Format
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Sample Format - Before
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Sample Format - After
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Offering Statements 
Wrong focus:  on “what I like/want”. . .

Employers don’t care what job you hope to 
land and what you like to do! P
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Offering Statements 
An Offering Statement is your Elevator 
Speech:  How I’ll move the needle for you!
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A product management and marketing support 

professional with 20+ years’ experience in a $1 billion 

industrial organization.  Proven ability to get people to 

“buy-in.”  Excellent interpersonal and computer skills, 

can multitask and work under pressure to meet and 

exceed deadlines.  Demonstrated proficiency in 

budgeting, trade show coordination and significant 

travel administration.
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Offering Statements 
An Offering Statement is your Elevator 
Speech:  How I’ll move the needle for you!
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Outstanding, award-winning creative leader with 20 years 

of  consumer products and B2B agency experience.  

Skilled at national product launches, integrated 

consumer campaigns, and all facets of  print, web, direct 

and POP marketing.  Expertise in retail, beauty, infant 

and personal care, hospitality and financial services.  

Ability to lead large teams in delivering on-target, on-

time campaigns that drive sales. 
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Offering Statements 
An Offering Statement is your Elevator 
Speech:  How I’ll move the needle for you!
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Strategic sales leader and business development 

executive with proven track record in building 

and leading world-class teams that deliver 

revenue, market share and profit in competitive 

markets.  Industry proficiencies include 

automotive aftermarket, distribution and molded 

plastics.  Exceptional negotiation and closing 

ability,  persuasive communicator.  
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Powerful Action Words 
• Use these in your employer write ups

• Action words set you apart

• Action words say you “get ‘er done”

• Action words convey leadership

Proven

Award-winning

Superior

Outstanding

Successful

Created

Managed

Executed

Led

Counseled

Delivered

Leveraged

Coached

Implemented

Handled

Launched

Sustained

Grew

Increased

Improved
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Using Your Action Words 
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Powerful Metrics 
• Quantify how you made a difference

• Prove you helped make a profit/solution

• Show your job scope is large

• Say “I crank work out, no problem!” 

“Reduced annual conference costs by 11%”

“Managed inbound calls for 12 sales territories”

“Increased ticket sales by 19%; highest ever door”

“Improved machining changeover time by 15%”
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Using Your Metrics 
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Experience and Education
• Begin chronology with most recent jobs, not every 

first job you had
• Account for work gaps – cover letter is fine
• List specific types of computer software

• If college degree, no high school needed
• If high school, add certifications or courses
• Graduation year can be eliminated
• Put Education at the end of your resume

• Add Civic/Professional Involvement, Volunteering
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Your Cover Letter
• Include key metrics 

• Women:  ditch the “love,” “thrilled” and  
“passionate” – please!

• No “I will call you Wednesday”

• Short – 3 or 4 brief paragraphs

• Awesome closing sentence:

“I look forward to learning how I can make 
a contribution to your team’s goals”
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Your                      Profile

• What kind of account do you want?  FREE!

• Use your awesome Offering Statement as your 
Summary

• List all/most of your prior jobs; use action-
oriented metrics

• Don’t forget awards, articles, speeches, 
certifications, skills

• Make sure your photos are professional and 
businesslike – no ballgowns, no T shirts!
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Your                      Headline

• Headlines are critical – write one that Search 
Engines and HR recruiters can find

• Results-driven financial leader with global experience in 
transition

• Environmental professional combining a spectrum of 
hands-on skills with sound analytical practice

• Strategic Manufacturing Engineering Leader seeking 
next opportunity

• Freelance Copywriter that makes cash registers ring!

• Experienced banking and finance professional seeking a 
shift to wealth management 
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Building Connections

• LinkedIn recommends minimum of 50-75 connections

• Personalize your invite message 
• “great to see you on here – I’d like to stay in touch”

• “hoping your New Year is off to a great start”

• Always, only, send invites to people you know – current/past 
co-workers, clients, suppliers, alumni, volunteers, neighbors

Rule of Thumb:  Your connections are a personal 

recommendation – be cautious with your reputation!  
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Don’t Want to Connect?

- Do nothing – this leaves the other person guessing

- Click IGNORE option (and “I Don’t Know This Person” if wished)

- Select REPLY drop down under ACCEPT, and write:

“Dear Bob:  I only connect with 

individuals I’ve met personally 

and worked with professionally.  

Perhaps our paths will cross in 

the future.  Thanks for 

understanding.”

• Forced to connect - but wish to drop them later?

Contacts>My Connections>Remove Connections
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Get on Board with

• Building a profile takes a few sessions – be 
patient

• Tackle summary, current job and education first

• Then, launch your first round of invitations

• Backfill later for prior jobs, certifications, key 
words 

• Once a week, go in and look at connection 
requests, and respond P
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Kelly Blazek   kblazek@nls.net

•- Available for resume review consultations

•- Speaker on “Creating a Gamechanger Resume”

•- AOL/Patch.com blogger on job search advice

•- Blogger at http://kellyblazek.wordpress.com/
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Resources

Microsoft Resume Templates at:  
http://office.microsoft.com/en-
us/templates/FX103076501033.aspx

Chagrin Valley Job Seekers 
http://finance.groups.yahoo.com/group/CVJS/

CareerBoard.com – best local site

Indeed.com – great aggregator of listings
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